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Established in 1999, Ace has evolved into one of the
best providers of management education in the
country. In our more than 26+ years of history, since
our inception in 1999, we have established ourselves
as a leading institution that is living its vision of

ABO UT enhancing capacity of individuals and institutions

in Nepal to contribute to the nation’s development.

ACE Currently, Ace operates with the following two

institutions under its umbrella:

* Ace Institute of Management

+ Ace International Business School
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OUR ALUMNI

Ace has a rich global network of more than 8000 strong alumni who embody our ethos and have made
us really proud through their actions and achievements. Our Alumni are respected business leaders and
entrepreneurs and are known to be great professionals and wonderful human beings.

OUR ALUMNI NETWORK
3345 4463 369
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MASTER'S DEGREE BACHELOR'S DEGREE CAMBRIDGE A LEVEL
PROGRAMS PROGRAMS PROGRAM TOTAL ALUMNI
STUDENT STUDENT
ACTIVITIES CLUBS

+ Seminars, Workshops

¢ Guest Lectures

¢ Business

+  Management Festivals

¢+ Performing Arts and
Culture

+  Tours and Recreation

« Participation in
International Events

+ Athletics & Sports

+ Social Initiatives

» Ace Student Clubs
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Ace Toastmasters Club
Communication Club
Sustainability Club
Finance Club
Marketing Club

The Placement Cell
Social Club

Event Management Club
Sports Club

Music Club

Adventure Club
Expressions Club
Entrepreneurs’ Club
Drama Club
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MESSAGE

FROM THE PRINCIPAL

It gives me immense a pleasure to write
a few words on the launch of the fourth
edition of Aceperience, the newsletter
of the Ace Undergraduate School. My
heartfelt congratulations to the passionate
and dedicated editorial team, whose hard
work and creative vision have once again
brought to life a platform that captures the
true spirit of our student community.

Over the years, Aceperience has evolved
from a newsletter into a canvas for ideas,
stories, and reflections; a space where
the talents, aspirations, and spirit of our
students find a voice. This year’s edition is
no exception. It reflects the vibrance and
diversity that define life at Ace and offers
readers a glimpse into the remarkable
achievements, innovations, and passions
that drive our students.

I commend the team for their energy,
ingenuity, and commitment to nurturing
this space for creative expression. Their
efforts continue to deepen the culture of
collaboration, belonging, and excellence
that we hold dear at Ace.

I extend my best wishes to the entire
Aceperience team and to every contributor
and reader. May this initiative continue
to flourish, inspire, and connect our
community — enriching the Ace journey
for many years to come.

DR. ASHISH TIWARI

Principal/Director
Ace Institute of Management
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“Congratulations on another insightful edition
of our newsletter, 'Aceperience'! Your dedication
to highlighting the activities and achievements
within Ace community is truly commendable.
Wishing you continued success in your
endeavors to inform, inspire, and connect us all.
Keep up the fantastic work!”

Mr. Ramesh Kumar Chauhan
Director - Ace Undergraduate School

“This edition marks the culmination of diligent
efforts and unwavering commitment from our
dedicated team at the Ace Editorial club. From
inception to execution, the team has contributed
their expertise and passion, resulting in a
publication we're immensely proud of.”

Mr. Rajat Bajracharya

Associate Director - Ace Undergraduate School

“Information about the activities at Ace is
crucial for everyone. People learn about Ace
and its activities through the newsletter.
Congratulations to the team, and all the best in
achieving excellence in your objectives.”

Ms. Sharmila Maharjan
Associate Director - Ace Undergraduate School

“Our students dreamed big, stayed positive,
worked hard and successfully published the
latest edition of Aceperience Newsletter 2025.
Congratulations to the entire team! Hard work
pays off and you have proved it.”

Ms. Archana Shakya
Program Manager - Ace Undergraduate School
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Congratulations to the Newsletter Editorial Team on the
successful release of the 4th edition of Ace Newsletter!

Your hard work, creativity, and attention to detail
are clearly reflected in every page. The newsletter
continues to serve as a wonderful platform to showcase
the talents, achievements, and vibrant life of our
college.

Wishing the team continued success and many more
milestones in the editions to come!

Rohish Suwal
Program Coordinator
Ace Undergraduate School

A big congratulations to the Editorial Team on
the successful launch of the 4th edition of Ace
Newsletter!

Your effort and dedication are truly appreciated.
Wishing you all the best for future editions!

Bimala K.C.
Program Manager - Student Services
Ace Undergraduate School

Congratulations to the entire team on a significant
edition of our newsletter.

Empowered by passion and diligent effort, our
students have proudly published the fourth edition
of our newsletter with great pride. Cheers to our
students! Your dedication is truly commendable.

Best wishes for continued success in your efforts
to lead with creativity and positively impact those
around you.

Romi Nakarmi
Program Officer - Student Services
Ace Undergraduate School
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MEET THE EDITORIAL TEAM

B
MR. DEEPESH BASTOLA

Designer
Student, Semester IT

MS. YASHASWI GIRI

Designer
Student, Semester II

MS. PRIYANJALEE PANDEY

Content Editor
Student, Semester I
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MS. GRISHMA POUDEL

Content Editor

MR. DURGA PRASAD GAUTAM

Advisor for Editorial Team/
Faculty at Ace

MS. BIBHASHREE PRADHAN

Content Editor
Student, Semester II

MS. AAGYA DAHAL

Content Editor
Student, Semester IT

MS. PREKSHYA KOIRALA

Content Editor

SPECIAL NOTE FROM THE

ACE EDITORIAL CLUB

With great excitement and gratitude, we present to
you the third edition of the Aceperience Newsletter; a
humble yet vibrant reflection of the spirit, stories, and
voices of the Ace community.

This issue is more than just a collection of articles.
It is a celebration of creativity, growth, and shared
experiences that shape life at Ace. Every piece in these
pages has been crafted with care and contributed
with heart, by students and our Ace family.

We would like to thank all the writers, contributors,
and supporters who made this edition possible.
Your words continue to inspire, inform, and ignite
conversations that matter.

As you flip through these pages, we hope you find
moments to pause, smile, and reflect on what makes
your own Aceperience truly special.

Happy reading!
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CURRICULAR &
CO-CURRICULAR
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SOCIOLOGY
TRIP TO
CHHAMPI,
LALITPUR

Located in the tranquil hills of Lalitpur, Chhampi

village is a place rich in culture, tradition, and natural
beauty. For the third-semester BBA students, the
field trip to Chhampi was an invaluable educational
experience. During our visit, we had the unique
opportunity to explore the village’s social, economic,
cultural, and environmental aspects. Engaging with
people from different castes and religions revealed
their distinct customs, reliance on farming for
livelihood, and the financial dependence on the

remittances from children working abroad.

Overall, we gained a deeper perspective of rural
life from the trip, which included insightful
information about their vibrant community,
farming customs, and the essential need for
sustainable development and the preservation
of their heritage.

- Ronsa Ghimire
BBA 4th Semester

0mn
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BLOOD
DONATION
AND SKIN

ANALYSIS
CAMP
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Organizing the Blood Donation and Skin

Analysis Camp with Lions Club and SOWA
Healthcare Center was an amazing experience.
Seeing the work of kindness was truly inspiring.
A single donation makes a huge difference, and
I'm grateful to everyone who contributed. Let’s
keep making an impact! Your generosity and

kindness truly make the world a better place.

- Aditi Rai
BBA 8th Semester
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BATTLE.OF THE PRESENTATIONS 2024:
CULTIVATING FUTURE LEADERS AT
ACEINSTITUTE OF MANAGEMENT

The Auditorium Hall of Ace Institute of Management buzzed with
intellectual energy on December 11, 2024 as the first-semester
undergraduate students from BBA, BBA-Finance, and BCSIT
programs competed in the Battle of the Presentations 2024.
Organized entirely by the first-semester students, the event
aimed at sharpening presentation skills, fostering teamwork, and
preparing participants for academic and professional challenges.
From 1:30 PM to 4:00 PM, five finalist teams delivered riveting
presentations by blending research, creativity, and strategic
communication under the scrutiny of seasoned judges.

The competition kicked off with pre-event preparations,
including topic assignments on December 6 and a training session
on “Presentation Etiquette” led by Mr. Biraj Singh Chhetri on
December 9. Participants honed their skills in slide design, time
management, and public speaking ahead of the main event.

On the main day, the program commenced with a welcome
address and introductions of the judges - Mr. Hari Om Sharma,
Mr. Avishek K. Karky, and Mr. Prajwol Tamrakar with a stirring
rendition of the national anthem. Each team then delivered
a 12-minute presentation on diverse topics, including Yahoo,
Kodak, Blockbuster, Tata Nano, and BlackBerry, evaluated on
knowledge clarity, multimedia use, creativity, organization, non-
verbal communication, and adherence to time limits.

The Professional Yappers (Bhoomi Parajuli, Sambhrant Acharya
and Namami Shakya) claimed victory with their insightful
presentation on Yahoo, praised for its depth of research and
engaging delivery. The Team Sniper (Anubhav Dahal, Diya
Manandhar, Shreyas Regmi, Nimisha Chapagain and Grishma
Adhikari) secured the runner-up position for their analysis of

Kodak, lauded for creativity and effective storytelling.

Winners received medals, certificates, and cash prizes, while all
participants were awarded with certificates of appreciation.

The judges highlighted on the participants’ potential, with Mr.
Prajwol Tamrakar noting, “The blend of analytical rigor and
innovative delivery sets a high standard for future editions.”
Organized by the first-semester students with no prior event
management experience, the program faced some hurdles,
including tight budgets, technical glitches, and balancing
academics with preparation. Teams also navigated varying levels
of preparedness, underscoring the need for structured guidance.
Despite these challenges, the organizers spanning multiple
sections and programs collaborated effectively, showcasing
resilience and teamwork. “Juggling exams and event logistics was
tough, but the camaraderie made it rewarding” shared one of the
organizing team members.

Participantshighlighted onthe event’simpactontheir confidence.
“The feedback from the judges transformed how I approach
public speaking”, one of the participants said. Recommendations
for future editions include advanced workshops on storytelling,
technical support teams, and mock presentation rounds to
enhance preparedness.

The Battle of the Presentations 2024 concluded as a testament to
student ingenuity and collaborative spirit. Mr. Hari Om Sharma
commended the initiative, stating, “Such platforms are crucial
for molding communicators and leaders.” With plans to refine
logistics and expand training, the event promises to remain a
cornerstone of Ace Institute of Management academic calendar,
inspiring future cohorts to embrace challenges with creativity

and confidence.
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ARDENT 2024: A RETRO-INSPIRED
TRIUMPH OF BUSINESS INNOVATION
AT ACE INSTITUTE OF MANAGEMENT

College of Management, St. Lawrence College, and Brihaspati

Vidyasadan, engaged in rigorous tasks designed to test
creativity, strategic thinking, and teamwork.

The Marketing segment transported participants to 2005,
tasking them with crafting retro-themed reports and
pamphlets for products like Kodak and Yahoo. Teams faced
a surprise “Twist Alert” mid-task, adapting strategies in
real time, while the Wheels of Wisdom Quiz tested logo and
tagline recognition under forty-second time limits. The
Entrepreneurship task saw Vishwa Adarsha College triumph
for reviving Hero Cycle with eco-friendly tech and influencer
campaigns. The challenges included a treasure hunt, the
negotiation-based Split or Steal, and SWOT analyses of 2000s
companies.

In Finance, participants managed 2005-style budgets
(Rs. 20,000/month), balancing expenses, investments,
and auctions. Judges emphasized risk management amid
simulated crises. The flagship Group Task named “The
Revival Visionaries” tasked +2 students with rebranding
nostalgic products like Mayos Noodles and Lalteen. Teams
pitched PR skits, influencer collaborations, and budget
plans to judges Mr. Sharad Shahi (Prisma Advertising) and
Mr. Rajib Mangal Joshi (Ace Faculty), blending humor and

strategic rigor.

Ace Institute of Management concluded Ardent on
December 22, 2024, marking a resounding success with
Motherland Secondary School, Pokhara, clinching the overall
championship. Held over two days (December 21-22), the
event united sixteen colleges from across Nepal, challenging
participants to reimagine business strategies through a
nostalgic “Retro Revival” theme. Organized by a 24-member-
student committee, the competition spanned marketing,
entrepreneurship, finance, and group tasks, blending
2000s-era concepts with modern innovation.

Spearheaded by sub-event heads Reyaz Gautam (Marketing),
Aniket Shah (Entrepreneurship), Akash Pokhrel (Finance),
Ayushma Pandey (Public Relations), and Suprina Silwal (Group
Task), the event’s success hinged on a meticulous coordination
across functional teams. Operations, logistics, hospitality,
and outreach teams navigated challenges, including last-
minute withdrawals and swift replacement through hybrid

orientations. Participating institutions, including Global

vy -
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Logistical hurdles, including technical glitches, and time
overruns, were mitigated throughbuffer periodsand pre-event
checks. Organizers highlighted on the challenge of balancing
academics with event preparation, with Ritik Shrestha
(Logistics Head) noting, “The teamwork kept us motivated.”
Participants praised the event’s immersive learning curve,
while judges lauded standout performances. Mr. Prajjwal
Shrestha (Ace alumnus) remarked, “The fusion of nostalgiaand
modern strategy here is unparalleled.” Recommendations for
future editions include pre-event workshops on presentation
skills, stricter timekeeping tools, and expanded rural college
outreach. Despite challenges, Ardent 2024 solidified its role as
a launchpad for future leaders, with Motherland Secondary
School and Vishwa Adarsha College setting high benchmarks.
The organizing team’s adaptability and passion ensured a

memorable event, promising even greater heights in 2025.
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TESTIMONY:
MY JOURNEY AS PART OF THE
ARDENT OUTREACH TEAM

Being a part of the Ardent outreach team was an experience
that exceeded my expectations and left an unforgettable
mark on my personal and professional growth. Over the
course of ten days, I, along with two faculty members and
three other fellow students had the privilege of traveling to
seven cities across Nepal, visiting ten different colleges, and
interacting with some of the most talented and enthusiastic
Plus Two management students in the country. This journey
was not just about selecting participants for the event; it
was about connecting with young minds, understanding
their aspirations, and introducing them to a platform
that could transform their approach to management and
business.

One of the most rewarding aspects of this journey was
interacting with the students. 1 was amazed by their
creativity, passion, and willingness to step out of their
comfort zones. During our sessions, we introduced them to
the concept of Ardent—a platform where they could apply
their classroom knowledge to real-world business

challenges through sub-events like marketing, PR, finance,
and entrepreneurship. We conducted interactive sessions,
focus group discussions, and case study analyses to identify
students who not only had a strong academic foundation
but also demonstrated critical thinking, teamwork, and
leadership skills. It was heartening to see how many
students were eager to showcase their potential and be a
part of this transformative event.

As I reflect on this journey, I feel a deep sense of gratitude
for being part of something so impactful. The memories
of the students we met, the stories we shared, and the
connections we built will stay with me forever. I am
confident that Ardent will continue to inspire and empower
management students across Nepal, and I am proud to have
played a small role in making this vision a reality.

- Asia Pokharel
BBA-BI 8th Semester/ Ardent 2024 Outreach team
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On January 10, 2025, Entrepreneurship concentration
students visited Kulekhani for a rural marketing field
trip, gaining practical exposure to rural markets.
Divided into groups, they conducted surveys on
different product sectors, analyzing consumer
behavior and market dynamics. Interacting with
local residents and shopkeepers provided valuable
insights into purchasing patterns and challenges.
Alongside learning, they appreciated Kulekhani’s
serene landscapes and warm hospitality, making the
visit both educational and memorable.

The Kulekhani visit showed me that understanding
markets goes beyond data. It requires connecting
with people, hearingtheir stories, and observing their

RURAL
MARKETING

TRIP TO
KULEKHANI,
MAKWANPUR

lives. Rural markets, shaped by culture, tradition,
and resourcefulness demand empathy, adaptability,
and patience. This experience reinforced the need
for trust and cultural sensitivity in marketing. To
truly engage, we must step out of our comfort zones
and immerse ourselves in the realities of those we
serve.

- Ritika Shrestha

BBA 8th Semester
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TESTIMONIAL
AS A DELEGATE

-YOUTH SPEAK
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FORUM 2025

Attending the Youth Speak Forum organized by
AIESEC Nepal was an insightful and enriching

experience. The event brought together a
diverse panel of speakers, experts and students
who shared valuable perspectives on youth in
politics, career development, online learning, and
professional growth.

Some topics and discussions on emotional and
mental well-being, the public sector’s potential,
significance of involvement of youth in policy
making and civil service, and gaps of education
and the job market in Nepal opened new avenues
of thought for us. It was truly engaging to explore
these critical areas.

Overall, Youth Speak Forum 2025 was a well-
organized and impactful event. I am grateful to
my college for the opportunity to participate as a
delegate and to AIESEC Nepal for curating such an
inspiring platform for young minds.

- Suprina Silwal
BBA 7 th Semester
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2V2 FUTSAL

The 2v2 Futsal for the 1st semester students was
an absolute success! With eight enthusiastic teams
participating from BBA, BBA Finance and BCSIT, the
event not only kicked off the academic year but also
provided a fantastic opportunity to foster bonds
among semester I students. The competitive yet
friendly atmosphere created a sense of camaraderie
and teamwork, making it the perfect start to the
semester. It was a great way to engage with peers,
have fun, and set a positive tone for the rest of the
academic journey.

- Rohish Suwal

Program Coordinator
Ace Undergraduate School
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BLACK SWAN COLLOQUY

The Black Swan Colloquy held on January 17, 2025,
themed “Nepalese Capital Market: What’s Next?”,
provided an in-depth exploration of Nepal’s evolving
financial landscape. The discussion featured three
distinguished panelists: Rewat Shrestha, Director at
SEBON, who shared insights on regulatory frameworks
and market growth; Ambika Prasad Poudel, a visionary
investor, who emphasized resilience and learning from
failures; and Gaurav Khetan, Director of Trading and
Business Development at Srihari Securities Pvt. Ltd.,

who highlighted on the role of patience, self-discipline, and
financial literacy.

Moderated by Arya Kafle and Simran Agrawal, the session
was marked by insightful exchanges, counter-questions,
and audience engagement. The panelists, despite
representing different sectors, fostered a respectful and
enriching discussion. Special appreciation went to faculty
members Mr. Bimesh Man Pati and Mr. Rudra Khatiwada
for their guidance and also Mr. Rajat Bajracharya and Ms.
Archana Shakya for seamless event management, and the
organizing team for their dedication. Senior mentors Mr.
Roshan Karki and Mr. Rahul Agrawal also played a key role
in ensuring the event’s success. The colloquy reinforced
that Nepal’s capital market had been steadily progressing,
with financial literacy and adaptability being crucial for
future growth.

One of my personal learnings from this event is something
I would like to leave as a final thought: “Self-discipline,
patience, and knowledge are your greatest assets, whether
you're navigating a bearish or bullish market—or even life
itself”. Black Swan wasn’t just an event; it was a journey of
learning, collaboration, and growth. I feel so fortunate to
have been a part of it as one of the moderators.

- Simran Agrawal
BBA 8th Semester
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CHRISTMAS
CARNIVAL

This year, the Christmas Carnival at Ace Institute of
Management was a memorable pre-event for Ardent
2024. With retro games that sparked childhood
nostalgia, a festive Christmas atmosphere, and vibrant
music, the event aimed at bringing everyone together
in the spirit of the season. After countless nights of
planning and hard work, the carnival became a lively
celebration, filled with fun activities, food stalls,
and dancing. Laughter and joy echoed throughout,
making it a unique and unforgettable event.

Reflecting on this experience, 'm proud of what we
achieved as a team and how it brought our community
together. It wasn’t just about the event, but creating
memories and making this Christmas special for
everyone. Being part of this journey and contributing
to its success has been deeply meaningful, especially
as my last Christmas at Ace. It’s a memory I'll cherish
forever, marking the end of a beautiful chapter in my

life.

- Daxyata Bhandari
BBA 8th Semester
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SESSION ON
PRESENTATION ETIQUETTE

The session on Presentation Etiquette by Mr. Biraj
Singh Chhetri was both insightful and practical,
offering valuable guidance for anyone looking
to improve their presentation skills - especially
in competitive settings like the Battle of the
Presentations 2024. Mr. Chhetri’s dual role as a
faculty member at Ace and as the Strategic Initiatives
Change Manager at CloudFactory added a compelling
blend of academic and industry perspectives.

Akey takeaway was the importance of understanding
the audience shaping messages not just to inform,

but to truly engage. The session also emphasized the
power of non-verbal communication, with elements
like eye contact, posture, and gestures significantly
impacting how messages are received. Additionally,
the focus on clarity and simplicity in slide design
served as a reminder that sometimes, less really is
more.

Ultimately, the session reinforced those impactful
presentations are not just about speaking well, but
about creating meaningful connections with the
audience.

021

ACEPERIENGE | NEWSLETTER



ACE CHITRAGRAPHY 2024
CONCLUDES WITH ARTISTICFLAIR AT
ACE INSTITUTE OF MANAGEMENT

with the art round, where participants showcased
paintings, sketches, and mixed-media pieces that
challenged conventional perceptions of beauty.
The Ace Courtyard transformed into a dynamic
exhibition space on December 16, displaying 29
entries that attracted students, faculty, and visitors.
The grand finale on December 17 featured a lively
auction of the displayed artworks and photographs,
followed by an awards ceremony. Grishma Adhikari
claimed top honors in the art category for her bold
reinterpretation of cultural aesthetics, while Aayush
Shrestha won the photography category for his
poignant series capturing love in everyday moments
with a grand prize of Rs. 5000 along with medals and
certificates.

Ace Institute of Management witnessed a vibrant
celebration of creativity as Ace Chitragraphy 2024, the
annual art and photography contest concluded successfully
on December 17 at the Ace Courtyard. Organized by a
dedicated team of six first-semester students - Priyanjalee
Pandey, Aayush Shrestha, Krishtal Budhathoki, Panna
Bhandari, Anjana Bhandari and Drishya Bhandari. The
event drew enthusiastic participation from students
across all semesters. With eleven artists and eighteen
photographers competing under the themes “Re-defining
Beauty” (Art) and “Lens of Love” (Photography), the
program highlighted the fusion of Nepali tradition (Chitra)
and modern photography (Graphy), embodying the college’s
commitment to innovation and cultural appreciation.

The three-phase event commenced on December 10

Guided by Associate Program Director Mr.Rajat Bajracharya
and Program Coordinator Mr. Rohish Suwal, the organizing
team ensured seamless execution. The auction emerged
as a standout highlight, with attendees enthusiastically
bidding on student creations. Drishya Bhandari, one of the
organizers, noted, “The auction reflected how deeply our
community values student artistry.” Participants praised
the themes for inspiring creativity.

Associate Program Director Mr. Rajat Bajracharya lauded
the team’s efforts, stating, “This event exemplifies how
art can unite a community. The organizers’ passion and
teamwork have set a new benchmark.”. With record
participation, spirited engagement, and overwhelming
pride among participants and organizers, Ace Chitragraphy
2024 has reinforced its legacy as a flagship event at Ace
Institute of Management, leaving the campus eager for
next year’s edition.
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VINNI
QUIZMATICS 2025

TWELVE THOUSAND RUPEES ONLY

QUIZMATICS 2025:
A FUN WAY TO ENGAGE WITH MATHEMATICS

Quizmatics is a dynamic platform designed to challenge and
enhance the mathematical abilities of Ace Undergraduate
students. Initially introduced in 2017 and officially named
in 2018, the tradition has grown stronger each year. This
year’s event, Quizmatics 2025, was held under the guidance of
esteemed mentors Mr. Ramesh Kumar Chauhan and Ms. Sunita
Shrestha, with the support of a dedicated organizing team.
Spanning two days, from January 15 to 16, 2025, the competition
welcomed participants from BBA, BBA-BI, BBA-Finance, and
BCSIT programs, fostering teamwork, logical reasoning, and

critical thinking.

The event was divided into three exciting rounds. The
Preliminary Round, held on January 15, featured 50 multiple-
choice questions that tested participants’ speed and analytical
skills, selecting the top 10 teams for the next stage. On January
16, the Mental Marathon challenged the teams with math
puzzles, riddles, and problem-solving tasks, advancing the
top five teams to the Final Showdown. The final round was a
thrilling contest featuring Genius Geometry, Algebra Attack,

and a Buzzer-based segment where participants competed to

answer questions with speed and accuracy.

After a fierce competition, Team Gravity, consisting of Nuresh
Poudyal and Sandip Sah, emerged as the winners, securing a
cash prize of NRs. 12,000 along with medals. Team Sigma Squad,
featuring Ram Krishna Baniya and Akash Pokhrel, claimed the
first runner-up position and received NRs. 5,000 and medals,
while Team Radical Rulers, composed of Sima Mandal and Puza
Chapagain, became the second runner-up and took home NRs.
3,000 and medals.

The event highlighted the importance of teamwork, cognitive
resilience, and quick problem-solving under pressure. Despite
challenges such as time management and question balancing,
the event was a resounding success, offering valuable learning
experiences for both participants and organizers. Quizmatics
2025 continued its legacy of transforming mathematics into an

engaging and unforgettable experience, leaving all involved

inspired and enriched.
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ACE
FRESHERS &
FAREWELL
PROGRAM

Ace Undergraduate School hosted its vibrant Freshers and
Farewell Program on December 13, 2024, at Ananda Events and
Meetings, New Baneshwor, Kathmandu.

The event served as a warm welcome to our newest Semester
[ students, with Semester 111 organizing an exciting fresher’s
segment filled with energy, creativity, and connection.
Meanwhile, Semester VII students bid an emotional and
celebratory farewell to the graduating Semester VIII batch,
honoring their journey and achievements. The program
featured a lineup of musical performances, singing acts, and
a stunning fashion show that brought out the best of our
students' talents and confidence on stage.

We are proud to announce Mr. Riyan Kansakar and Ms.
Namami Shakya as this year’s Mr. and Ms. Fresher, earning
their titles through charisma, presence, and enthusiasm.

It was a day to remember — a perfect blend of celebration,
reflection, and new beginnings!
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values, and expectations. The orientation aimed at
easing the transition into college life while fostering
a strong sense of community and enthusiasm. It was a
memorable start to their journey at Ace.

ORIENTATION OF
BBA, BBA-FINANCE
AND BCSIT,

CLASS OF FALL 2024

On September 7 and 8, 2024, Ace Institute of Management
held its orientation program at Park Village Resort,
Budhanilkantha, Kathmandu, to warmly welcome the new
cohort of students. The event provided an ideal setting
for students to connect with peers, faculty, and staff in a
relaxed and engaging environment. Through a series of
informative sessions, interactive activities, and motivational

talks, students were introduced to Ace’s academic culture,
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HISTORIC EDUMASTERS MEETING BY
ACE TOASTMASTERS CLUB

For the first time in Nepal's Toastmasters history, nine
educational Toastmasters Clubs came together under one
umbrella to conduct a grand and historic joint meeting.
The event, held on March 30, 2025, marked a remarkable
milestone not only for Nepal but also for District 41 as a
whole.

Organized by Ace Toastmasters Club under the “Marching
Together” campaign, the meeting brought together:
Ace Toastmasters Club, Apex Toastmasters Club, DAV
Toastmasters Club, KCM Toastmasters Club, SAIM
Toastmasters Club, United College Toastmasters Club,
Presidential Toastmasters Club, KUSOM Toastmasters Club,
IIMS Toastmasters Club.

Themed “Soiree of the Eloquent,” the meeting featured
three keynote speakers, an engaging table topics session,
and a comprehensive evaluation segment. The Toastmaster
of the Evening was Nishant Agarwal, who hosted the event
with eloquence and energy.

The General Evaluator of the evening was Saroj Tamrakar,
the Division K Director for the term 2024-25. A noted
entrepreneur, soft-skills trainer, and academic lecturer,
Mr. Tamrakar provided valuable feedback that left a lasting

impact on participants. With over 86 attendees, this event
became the most attended joint Toastmasters meeting in
March, 2025. Gift sponsorships were provided by Thuprai
and Newmew. A total of eighteen clubs participated,
including Northmandu, Lead Box, Standard Chartered,
Tokha, AIN, Bhaktapur, Nabil, Academia, and Kathmandu
Toastmasters Clubs.

This event set a new standard in District 41, fostering
leadership, collaboration, and the power of collective
learning. It was also a testament to the visionary leadership
of Acer, Milan Poudel, who conceptualized and led this
initiative to fruition.

“Marching Together” campaign by Ace Toastmasters Club,
showcased what is possible when passionate minds unite
around a shared purpose of growth and excellence in
communication and leadership.

- Rohish Suwal and Shubhanjan Paudel
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CAREER
PLACEMENT
WEEK &

GROOMING
SESSIONS

program features a series of expert-led grooming sessions
designed to enhance professional skills and confidence.
Following grooming sessions were provided as well:

« Resume & Cover Letter Writing
Mr. Samir Shrestha

* Business Etiquette
Mr. Rajan Koirala

« Personality Development
Ms. Sadichha Shrestha

* The Art of Negotiation
Mr. Shaurab Lohani

¢+ “Hire Me!” Interview Preparation
Mr. Diwash Thapa

+ Studying Abroad: Adaptation & Adjustment
Ms. Akriza Pokhrel

g
S

The annual Career Placement Week is a signature
event aimed at preparing undergraduate students
for their transition into the professional world.
Organized with the goal of connecting students with
top employers in Nepal, this event offers a unique
blend of career grooming sessions and on-site job
placement opportunities. This year, 21 renowned
companies from across Nepal had participated and
offered wide range of vacancies. Students were
given the opportunities to apply for jobs, attend
interviews, and even receive job offers during the
event. In addition to placement opportunities, the
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“We shape our buildings;

thereafter they shape us.’

)

- Ace Editorial Club

26+ YEARS
OF EXCELLENGE
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New Baneshwor, Kathmandu, Nepal
+977 1 5970178

+977 9820102034 / 9820102035
ace @ace.edu.np

www.ace.edu.np




